
The Events '  Industr y  In Qatar  And Socia l 
Behaviour  Change Promotion Effor ts : 
Green And Active  Living Messaging And 
Antic ipat ions In Light  Of The 2022 FIFA 

Qatar ' s  growth, in  terms of  economic and pol i t ica l  inf luence, i s  documented extensive ly  in  the l i terature 
and par t  of  the countr y ' s  long-term strateg y for  future  development involves  a  growing events '  industr y. 
Having previous ly  hosted the Asian Games and been awarded the r ights  to  hold the 2022 FIFA Wor ld 
Cup the countr y  i s  a l so host  to  numerous ar t i s t ic , music , pol i t ica l  and business  events . 
In addit ion to host  c i t y  dest inat ion promotion, and tour ism development re lated impacts , leveraging of 
events '  host ing for  socia l  behaviour  change purposes  has  recent ly  been ut i l i sed by the events '  industr y/
host  governments  and is  repor ted in the academic l i terature.  
The study presented here  i s  s tage one of  a  three par t i te  project  funded by the National  Pr ior i t ies 
Research Programme. It  sought  to  ident i fy  the organisat ions  that  make up the events '  industr y  in 
Qatar  with the v iew to evaluate  event  managers ' : percept ions of  the context  of  'green'  and 'act ive ' 
l iv ing promotion in the countr y, internal l y  and external l y  avai lable  resources  to  this  ef fect , extent  of 
pro behaviour  change message promotion dur ing events , main inf luencers  for  pro 'green'  and act ive ' 
l iv ing i ssues  and perceived ef fect iveness  of  such ef for ts . S tage one of  the study a lso sought to  capture 
managers '  perceived ant ic ipat ions of  changes  in l ight  of  preparat ions for  host ing the 2022 FIFA Wor ld 
Cup and the extent  to  which managers  envisage ut i l i s ing the momentum from such a  mega event 
to  fur ther  promote 'green'  and 'act ive '  l iv ing messages  to  s taf f, event  at tendees  and other  external 
s takeholders . 
Fol lowing a  l i terature  review of  event  leveraging and the context  of  event  host ing and promotion of 
'green'  and 'act ive '  l iv ing in Qatar  the study employed a  quest ionnaire  sur vey to capture  the event ' s 
industr y  demography. In the absence of  a  representat ive  body/federat ion, of  which events '  organisat ions 
are  members , and given that  many event  management tasks  are  per formed in-house by depar tments  of 
bigger  organisat ions , the researchers  developed a  database  of  event  management contacts  (N=135). Al l 
of  these  were asked to f i l l  in  an Arabic  or  Engl ish language vers ion of  a  16 point  quest ionnaire, and 
twenty-eight  managers  responded. 
The findings  suppor t  the l i terature  as  regards  the context  of  Qatar  in  terms of  'green'  and 'act ive '  l iv ing 
promotion ef for ts  and a lso show evidence of  expectat ions  of  mega event  leveraging for  behaviour  change. 
Notwithstanding the l imitat ions  of  the smal l  sample s ize  and descr ipt ive  nature  of  this  f i rs t  s tage of  the 
research the paper  makes  a  methodologica l  contr ibut ion with the development of  the research instrument 
for  assess ing organisat ional  behaviour  change messaging in the events '  industr y. I t  a l so offers  a  snapshot 
of  managers '  v iews of  Qatar ' s  context  as  regards  'green'  and 'act ive '  l iv ing promotion re lated capabi l i t ies , 
key inf luencers  and ant ic ipated developments  in l ight  of  the preparat ions for  host ing the 2022 FIFA 
Wor ld Cup-Qatar. 
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